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LOGO

Primary Logo

Our logo is the face of our brand. It

represents innovation, confidence \\ ’
-
and round the clock security. o — t Wq t C
s £ 1€
Yo\

The logo is used across all of our
communications. We want it to be
instantly recognizable, so consistency
is important — please don't edit,
change, distort, recolor or reconfigure
it.

Positive color logo

netwatch

Positive color logo
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LOGO

Monochrome Logo

If a background color makes
the full-color logo hard to see,
you should use a monochrome
logo instead.
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Positive color logo
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LOGO

Logo Space

Clear space buffers the logo from images,
text, or other graphics that hinder its impact
and visibility. The more space you give our

logo, the more impactful it becomes
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= = netwatch
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The minimum clear space around the
logo is equal to the size of the icon.
Logo Size
. . . Minimum Size Responsive
Our logo is designed to scale to small sizes
on print and screen. When the logo
scaled below 40mm/1.57 inches or 160px
the responsive icon should come into play. M t t h M,
’,"I\\\\ /l,'l\\\\

netwatch

9mm /.35 Inches/ 16 px
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LOGO

Regional Logos

The logo variations represent the

different departments and regions
we operate within.

Each variation has been created

consistently. Don’t edit, change, or
create new variations.

Clear space

Clear space buffers the logo from

Images, text, or other graphics that
hinder its impact and visibility. The

more space you give our logo, the
more impactful it becomes.

netwatch
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LOGO

Logo Placement

When creating a composition, place the

Netwatch logo or glyph in one of the four

=" netwatch
corner areas, or center it on the page.
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The icon can be used singularly,

netwatch
enlarged and centered to create impact.
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Color

The Netwatch color palette consists
of two primary colors, three
secondary colors and a gradient.

The primary colors should be used
predominantly throughout web and
print collateral while the secondary
colors and gradient can be used as
accents to add depth or create
stand out call-to-actions.

Pantone Printing

For accurate and consistent color
production. It is advised that
Pantone printing is used for the
Primary Purple color.

PURPLE
CMYK:76/76/0/0

RGB: 98/93/243
PMS: PANTONE 2725 C
#625DF3

VIOLET
CMYK: 58/76/0/0

RGB: 124/61/196
PMS: PANTONE 2587 C
#/C3DC4

NAVY
CMYK:100/100/10/79
RGB: 0/0/36

PMS: PANTONE 276 C
#000024

GREEN scconpary
CMYK:70/0/65/0
RGB: 53/211/140

PMS: PANTONE 2414 C
#35D38C

BLUE seconpary
CMYK:77/0/16/0

RGB: 22/221/252

PMS: PANTONE 2199 C
#16DDFC
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Gellix

Headings and Sub Headings SemiBold
Body Copy Regular
DETAILING SEMIBOLD UPPERCASE

Arial Bold Arial Regular



lconography

There are two icon styles. The large
gradient icon should be used singularly
for impact while the smaller single color
icons should be used as a set in the likes
of bullet points or lists.
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IMAGERY

Industry Imagery

hould be expansive.

imagery s
Scenes should represent security at scale
and promote confidence and reliability.

Our industry
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IMAGERY

Service Imagery

Our service imagery should feel hi-tech.
Scenes and products should represent
innovative equipment, as well as alert
and engaged staff.
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APPLICATION

PowerPoint

207

Statistic or infographic
heading with icon

Digital presentations should make the

Presentation Headline

best use of each layout and avoid too with Image Cover Statistic o infogre

heading wit f’r‘ho@

%

much repetition. Typography, icons,
color and imagery can all be used to ot TR

create an engaging deck.

Deter Theft or Damage

Text only slide Text only slide
heading with bullets

Construction Businesses
De-escalate trespassing

Small sub heading Safely reduce loitering

.
Industry specific =N
cover slide header ¥ - _ B

ea con nobi endi omn

Industry specific
cover slide header

Augment guard services
Or suntinv enisqui omnim facimol upicid que litatus
dolestor as iundus et in repeliq uodipsanim illam alit
ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti.

Or suntinv enisqui omnim facimol upicid que litatus ‘
" bus ped et ullabo. Pudi cullupta porum

| |I ':H‘ | ..‘l'l_h 'lti';

dolestor as iundus et in repeliq uodipsanim illam alit

fugia dolent

ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti

bus ped et ullabo. Pudi cullupta porum dusti.

Future-proof security

Y T o

netwatch ‘CLIENT NAME | 25 JUNE 2021 netwatch (CLIENT NAME | 25 JUNE 2021 netwatch ‘CLIENT NAME | 25 JUNE 2021

"< netwatch (CLIENT NAME | 25 JUNE 2021

Small sub heading

Text slide with
Imagery 3

Or suntinv enisqui omnim facimol upicid que litatus

Text only slide Text slide with
heading OSSO imagery 1

bus ped et ullabo. Pudi cullupta porum dusti.

Small sub heading Or suntinv enisqui omnim facimol upicid que litatus
dolestor as iundus et in repeliq uodipsanim llam alit
ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti. Ram alit
ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti

Or suntinv enisqui omnim facimol upicid que litatus
dolestor as iundus et in repeliq uodipsanim illam alit
ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti. Ram alit
ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti.

Small sub heading

Or suntinv enisqui omnim facimol upicid que litatus
dolestor as iundus et in repeliq uodipsanim illam alit
ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti.

S:;;E netwatch (CLIENT NAME | 25 JUNE 2021 é::;& netwatch (CLIENT NAME | 25 JUNE 2021 : % netwatch ‘CLIENT NAME | 25 JUNE 2021

o L Augment Guard Services

Text slide with
infographic

Text slide with _ :
. Netwatch provided a comprehensive
iImagery 4 package that ticked all our boxes, as

well as all of the regulatory requirements,

which was critical in complying with the

Security Guard Costs
24/7 168 hours @ week/@ §25/hour $600 $18,250 $219,000

Or suntinv enisqui omnim facimol upicid que litatus

Small sub heading

Or suntinv enisqui omnim facimol upicid que litatus
dolestor as iundus et in repeliq uodipsanim illam alit
a con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti.

netwatch (CLIENT NAME | 25 JUNE 2021

State of Massachusetts.”

Karen Hawkes,
Director of Security & Diversion Prevention, Garden Remedies

netwatch ‘CLIENT NAME | 25 JUNE 2021

Netwatch Costs
24/7 - 168 hours a week / 6 Monitored Cameras $59

Savings $540

netwatch (CLIENT NAME | 25 JUNE 20

$1,800

$16,450

$21,600

$197,400

dolestor as iundus et in repeliq uodipsanim illam alit
a con nobis eos endi omnitate officiet fugia dolenti

bus ped et ullabo. Pudi cullupta porum dusti. Ram alit

ea con nobis eos endi omnitate officiet fugia dolenti
bus ped et ullabo. Pudi cullupta porum dusti.

netwatch (CLIENT NAME | 25 JUNE 2021
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APPLICATION

Layout

Print and online brochures should

use graphics, imagery and white

space to create a professional

and modern look.

Proactive Video
Monitoring

netwatch

North America

Prevent crimes before
they happen with Proactive
Video Monitoring

Why Proactive Video Monitoring is different Netwatch Proactive Video
Monitoring benefits

It's proactive, so that action can be taken in advance of an
incident. This allows our team of expertly trained intervention
specialists at our state-of-the-art monitoring centers to @ 24/7 intelligent proactive
intervene before a crime occurs, effectively preventing it monitoring

from being committed. The intelligent detection solution
delivers 24/7/365 protection, reducing the need to hire security <| )

. ) " ) Real-time detection and
guards, while improving the ability to monitor and respond to

potential threats. PVM provides an effective and cost-efficient intervention with live audio

way to protect your people, property, and assets. warnings

>

Our purpose-built platform consists False alarm reduction

of three major components:

®

Intelligent video analytics
for both intrusion and
%' Intelligent Software anti-loitering events
Our purpose-built software to deter .
purp 75% cost savings over
physical security guards

Do

and prevent crimes, featuring machine
learning to filter out nuisance alarms

@ Incident reporting within

Q Web and Mobile Apps
24 hours

Self-service web and mobile apps to
add video monitoring functionality

(@ Proactive Video Monitoring

Provided by a team of highly-trained,
US-based intervention specialists in two
geo-diverse locations

NETWATCH NORTH AMERICA
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APPLICATION

Email Banners

Email banners should follow a simple

raphic) and logo. Make the best with Proactive Video m S.qve costs with
e o Monotoring Tt virtual guards

use of white space and try not to

formula: headline, image (or

overcrowd the design.
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netWCItCh For Cannabis Businesses

Prevent crime
before it happens Ready to talk?
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APPLICATION

Email Signature

Where possible, Netwatch employees
should be using the branded email
signature that adheres to their region.

Name

Job Title
Department
Number

Email

Banner

Reply

Rochelle Thompson
CMO
Netwatch Group

m. 408-429-0789
e. rthompson@netwatchgroup.com

netwatch netwatchusa.com

North America

Rochelle Thompson
CMO
Netwatch Group

m. 408-429-0789
e. rthompson@netwatchgroup.com

= netwatch BRAND GUIDELINES
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netwatch

North America

25341 Commercentre Dr
Lake Forest, CA 92630

Ireland and UK

Curdm House, Athy Road,
Carlow, Ireland, R93 YD43

Contact

marketing@netwatchgroup.com

NETWATCHUSA.COM

NETWATCHSYSTEM.COM
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